
“Less is more” lifestyle gaining popularity here 
By Amanda Chang 

 
When Mr Benjamin Liu moved out of his parents’ house, his comic books, guitars, old school 
uniforms and personal items filled 80 cardboard boxes. The property agent was moving into 
his grandma’s house and he was to occupy a room much smaller than his previous one. 
 
“I had to get rid of most of my stuff and take only what was really needed,” he said.  
 
That was more than 10 years ago, and Mr Liu often says it was his first glimpse into a 
minimalistic lifestyle – something he now embraces with a passion.  
 
Today, the 34-year-old owns fewer than 80 personal items – and can list all of them. Mr Liu 
is part of a growing community of minimalists here, whose lifestyles are built on the core 
belief that “less is more”.  
 
Ms Joan Chong, 28, who has been a minimalist for two years, said that minimalism has 
streamlined her life and made it simpler.  
 
“It removes a lot of decision fatigue and frees up time. I don’t have to think about what to 
wear every day because I only have a few clothing items and everything matches,” she said. 
 
The digital content strategist manages the Minimalist Singaporeans Facebook page, where 
various contributors share articles and initiate discussion about minimalism. It started as a 
small support group in January but has since attracted a following of more than 200 people. 
 
And it is not just a minimalistic lifestyle that is gaining popularity, but the concept of 
minimalism in design as well. 
 
“More people are seeking simplicity in their home designs and focusing on the essentials,” 
said Mr Keith Ng, design director at interior design firm The Minimalist Society. 
 
The 32-year-old added that minimalistic influences are also noticeable in fashion and 
gadgets, where the new Apple iPhone X, for example, no longer has a home button. 
 
In a way, minimalism, which advocates for “less”, seems to oppose traditionally-defined 
Singaporean success which constantly demands for “more” – more money, possessions and 
power. But minimalists find the detachment from material possessions liberating. 
 
“When you detach yourself and your emotions from material possessions, you can walk away 
from any marketing tactic,” said Ms Chong. 
 
“Our society values material goods and people are always thinking about how to afford a 
branded handbag or a new car. But in the first place, are these items truly necessary?” 
 
However, do not mistake minimalists as penny-pinchers who refuse to fork out a cent from 
their wallets – they simply see more value in accumulating experiences rather than 
possessions. 
 



For Mr Bai Yong Li and his family, picnics in the park and visits to public libraries are the 
norm instead of trips to the shopping mall. During festive occasions such as Halloween, the 
36-year-old makes crafts with his children at home, where quality time, not money, is spent. 
 
“We enjoy the whole process together and the experience is better than what you can buy in a 
store,” said Mr Bai, a financial advisor. 
 
Naysayers may criticise minimalism for being a dull lifestyle that denies people the 
satisfaction of making purchases. But Mr Bai said that with the rise of the sharing economy 
and cashless modes of payment, society is already progressing towards minimalism. 
 
He added: “Even if people don’t want to become minimalists, society will eventually push 
them towards a minimalistic lifestyle.”  
	


